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	Summary:

	In order to allow for a fair and neutral comparison between the different candidate applications for the  band 1452-1492 MHz, the use of key performance indicators and/or economic surplus seems to be not appropriate. Therefore, it is proposed to assess the “Extent (maximisation) of social and economic benefits” by using qualitative measures. 


	Proposal:

	It is proposed to consider for the evaluation of the “Extent (maximisation) of social and economic benefits” the use of qualitative measures like

· Benefits for European citizens

· Enabling new services and markets

· Amount of spectrum already available for the usage of a candidate application 

· Success of a candidate application in other bands

· Success of a candidate application outside Europe

· Opportunities for European industries

· Competition of Europe with other parts of the world 



	Background:

	


1
Introduction

One of the criteria to be assessed in the impact assessment for identifying the most appropriate candidate(s) for the future use of 1452-1492 MHz in CEPT is to evaluate the “Extent (maximisation) of social and economic benefits”:
The expected social (including public policy objectives) and economic benefits should be evaluated. This should be based on quantitative data where relevant. Where quantitative data is not available a qualitative analysis of expected benefits and costs can be provided.

[Choice of indicator: revenue of a market vs economic surplus, other?]

The value chosen should be specific to the L band.

Note: Difficult to find a way to weight and compare the social benefits.

Invite contributions on the link between social/economic benefits.

2
Consideration of methods proposed
2.1
Use of Key Performance Indicators (KPIs)

Key performance indicators (KPIs) are a means to periodically assess performances of companies, business units, departments, etc. Therefore, KPIs are usually defined that they are clear and measurable. For example, KPIs reflect the success of a company over a period of time.
Some of the candidate applications for the band 1452-1492 MHz are new applications not implemented in other parts of the spectrum so far, and some of them are not entrepreneurial. For these applications a success compared to past results cannot be evaluated at all. Other candidate applications are already implemented in other frequency bands, but a calculation specific for the L band would also not be possible. Thus, the use of KPIs would only be applicable for applications already implemented in the L band. 
2.2
Use of economic surplus

Economic surplus refers to two related quantities, namely the consumer surplus which is the monetary gain obtained by consumers by getting a product or service for a price less than the price that they would be willing to pay for, and the producer surplus which is the profit service providers or manufacturers earn by selling their goods at a price that is higher than the one they would be willing to sell for.

Such surplus values would only be available for already existing applications, either in the L band or in other bands. 
3
Conclusion and proposed way forward
It seems to be very difficult - if not impossible at all - to define common KPIs for the eight different candidate applications for the band 1452-1492 MHz during the given timeframe. This applies also for the verification of consumer / producer surplus, in particular for applications not yet implemented in other frequency bands. In order to allow for a fair and neutral comparison between the different candidate applications for the L band, the use of such methods seems to be not appropriate. For instance the Constitution for Europe as well as a number of national constitutions clearly support “Art & Culture” and avoid economic considerations thereof.
Therefore, it is proposed to assess the “Extent (maximisation) of social and economic benefits” by using qualitative measures like:
· Benefits for European citizens

· Enabling new services and markets

· Amount of spectrum already available for the usage of a candidate application 

· Success of a candidate application in other bands

· Success of a candidate application outside Europe

· Opportunities for European industries

· Competition of Europe with other parts of the world 
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